Résume of Dr. Muhammad Sabbir Rahman

Dr. Muhammad Sabbir Rahman

Associate Professor

School of Business and Economics

Department of Marketing and International Business
North South University

Plot # 15, Block # B, 1229, Dhaka, Bangladesh
E-mail: sabbiriiu@gmail.com

\ Career Objective \

To contribute the community especially in the academic arena through disseminating and
learning of knowledge and conducting research works.

_ Educational Background |

PhD in Business Administration Februarv. 2011
International Islamic University Malaysia (11UM) Y
Faculty of Economics and Management Sciences

Area of Research: Consumer Behaviour

Area of Specialization: Marketing 2006

Master of Business Administration (MBA)
North South University (NSU)
Concentration: Marketing & Human Resource Management

\ Full Time Academic Experiences \

North South University (NSU) March 2017-Ongoing
Faculty: School of Business and Economics

Department of Marketing and International Business

Position: Associate Professor

North South University (NSU) July 2016- March 2017
Faculty: School of Business and Economics

Department of Marketing and International Business

Position: Assistant Professor


mailto:sabbiriiu@gmail.com

International Islamic University Malaysia (I11UM) May 2014- May 2016
Faculty: Faculty of Language and Management

Position: Assistant Professor

Area of Teaching:

MBA Program: Marketing Management, Entrepreneurship, Advance Marketing , Global
Marketing, Consumer Behavior, Multimedia Marketing, Research Methodology

PHD Program: Advance Research Methodology

DBA Program: Advance Marketing, Marketing Research

International Islamic University Malaysia (I1UM) June 2014- July2016
Faculty: Faculty of Language and Management
Position: Head of Research

Multimedia University (MMU) September 2011- 19t April 2014
Faculty: Graduate School of Management (GSM)

Position: Senior Lecturer, Program Coordinator MBA Program

Area of Teaching:

MBA Program: Marketing Management, Advance Marketing ,

Global Marketing, Consumer Behavior, Multimedia Marketing,

Research Methodology

PHD Program: Advance Research Methodology

DBA Program: Advance Marketing, Marketing Research

Multimedia University (MMU) February 2011- September 2011
Faculty: Faculty of Management (FOM)

Position: Lecturer

Area of Teaching: Marketing Management, Consumer Behavior, Global Marketing, Multimedia
Marketing,

' Part Time Academic Experiences

Multimedia University (MMU) May 2014- December 2015
Faculty: Graduate School of Management (GSM)
Position: Adjunct Faculty

Sharif University of Technology (International Campus- Iran)
Guest Lecturer of MBA program
Area of Teaching: Marketing Management

International Islamic University Malaysia (I11UM) Until December 2015
Faculty: Graduate School of Management (GSM)

Guest Lecturer of MBA program

Area of Teaching: Marketing Management and Practice

University Tun Abdul Razzak
Guest Lecturer of BBA Program
Area of Teaching: Research Methodology

International Islamic University Malaysia (11UM) February 2008- September 2011
Faculty: Faculty of Economics and Management Sciences (KENMS)



Part Time Lecturer of BBA program
Area of Teaching: Marketing Principles; International Marketing, Organizational Behavior,
International Business

Institute of Centre For Continuing Education-(ICCE) wholly owned subsidiary of 1HUM
Holdings Sdn.Bhd. (685146-P).

Part Time Lecturer of Executive Bachelor of Business Management and Executive Diploma in
Business Administration

Area of Teaching: Marketing Principles; Human Resources Management; Strategic Management

International Islamic University Malaysia (I11UM) February 2008- September 2011
Graduate Research Assistant Under Prof. Dr. A.K.M Ahasanul Haque

Faculty: Faculty of Economics and Management Sciences

Department of Business administration.

North South University (NSU) Fall 2004- Summer 2006
Graduate Research Assistant (GRA)
Under the supervision of Bashir Hussain and Mehdi Hussain

Southeast Bank Limited October 2003- January 2004
Accomplished Internship

Responsibilities:

Opening savings accounts, Cheque sorting and clearing

Scrutinizing applications, valuation and documentation_of securities, export reporting

Uni-Asia Textile Limited September 2002- July 2003
Marketing development officer

Responsibilities:

Development of new business for a specific target market.

Performing of various managerial functions in the department as directed

Active participation in sales management.

Supervisory duties of department staff in the absence.

\ Administrative Responsibilities at the Faculty/ University Level

International Islamic University Malaysia (11UM) May 2014- June 2016
Faculty: Faculty of Language and Management
Position: Head of Research

International Islamic University Malaysia (I11UM) February 2014- June 2016

Faculty: Faculty of Language and Management

Position: Member of Board Of Studies Under Bachelor Of Tourism Planning And Hospitality
Management (BTPHM)

M.B.A Program Coordinator, Graduate School of Management, Multimedia University
Date Start of Appointment: 1st February 2012
Date End of Appointment: 31st December 2013

Member of Academic and Corporate Planning (ACP), Graduate School of Management,
Multimedia University



Date Start of Appointment: 1st July 2012
Date End of Appointment: 30th December 2013

Member of Research &Development (R&D), Graduate School of Management, Multimedia
University

Date Start of Appointment: 1st February 2012

Date End of Appointment: 31st December 2013

\ Supervision Completed -Thesis/Dissertation (3)

Student Name: Rashad Yazdanifard ; PhD Thesis ; Thesis Title : “Developing an Internet
Marketing Mix Matrix Using Product Life Cycle (PLC) and Customer Maturity ” (Co-
Supervisor)

Student Name: Hasliza Binti Hassan (ID No: 1091600112); PhD Thesis Title: Brand Extension
And The Mediation Effect Of Experience And Brand Personality (Main Supervisor)

Student Name: Fadi Abdelmuniem Ahmad Abdelfattah (ID No: 1121600032) PhD Thesis Title:
“Customers’ Loyalty on Healthcare Insurance Products: Service Quality and Customer
Satisfaction Embedded Model”.

\ External/ Internal Research Grant (18)

Current Project Title: Effects of Emotional Intelligence and Spiritual Intelligence on Leadership
Effectiveness: An Empirical Study on Asian Business Leaders.
Amount: 1.4 Million Japanese Yen/ USD12000
Principal Researcher: Prof. Dr. Aahad Osman (IIUM- Malaysia)
Co-Researcher: Dr. Muhammad Sabbir Rahman (NSU- Bangladesh)
Dr. Zabeda Abdul Hamid (IITUM- Malaysia)

Prof. Dr. Yasunaga Wakabayashi (Kyoto University- Japan)

Assoc Prof. Dr. Kwangmoon Kim (Kyoto University- Japan)
Duration : Year 2016- 2018 (two Years)

Current Project Title: Configuring Malaysian Behaviors and Personalities to stay fit through
Functional Food Consumption

Grant’s Name: Mini Fund — Multimedia University Internal Fund

Project Members: Prof. Dr. Abu Bakar Sade, Asst. Prof. Dr. Muhammad Sabbir Rahman, Dr. Tan
Siow Kian and Dr. Junainah Mohd Mahdee

Project approved value: RM 8000/ USD2000

Duration: 14 months (1 December 2016 — 31 January 2018)

Source: Faculty of Management, Multimedia University (MMU), Cyberjaya, Selangor.

Current Project Title: Combating Obesity through Slimming Centre Technology Innovations
Grant’s Name: Mini Fund — Multimedia University Internal Fund

Project Members: Prof. Dr. Abu Bakar Sade, Asst. Prof. Dr. Muhammad Sabbir Rahman, Dr. Tan
Siow Kian and Dr. Junainah Mohd Mahdee

Project approved value: RM 5000/ USD1000

Duration: 14 months (1 December 2015 — 31 January 2017)

Source: Faculty of Management, Multimedia University (MMU), Cyberjaya, Selangor.



Worked as a project member under the project Title “Modeling "Cradle to Grave™ Financial
Literacy and Money Management Programs for rural citizens in Malaysia.” Grant approved from
Fundamental Research Grant Scheme (FRGS-2), Amount RM 72,200 by Malaysian Government
(January 1, 2015- December 30, 2016); Project Id: (Ref: FRGS/2/2014/SS07/MMU/02/3)
(Funded by Ministry of Higher Education, Malaysia)

Worked as a project leader under the project Title “Perceived Value and image embedded model
for customers patronage decisions on health insurance products in Malaysia” Grant approved
from Fundamental Research Grant Scheme (FRGS-2), Amount RM 71,000 by Malaysian
Government (Decemberl, 2013- November 30, 2015) (Now Member Only); Project 1d: (Ref:
FRGS/2/2013/SS05/MMU/02/7) (Funded by Ministry of Higher Education, Malaysia)

Worked as a Co-Researcher under the project Title “Beyond Philanthropy: New CR (Corporate
Responsibility) Model of Sustainability for Malaysian Comp'”. Grant approved from Exploratory
Research Grant Scheme (ERGS-1), Amount RM 77,000 by Malaysian Government (August 31,
2013- June 30, 2015) Project Id: EP20130516007 (Funded by Ministry of Higher Education,
Malaysia)

Worked as a Co-Researcher under the project Title “Competency model for Malaysian SMES
entrepreneurial leaders'”. Grant approved from Fundamental Research Grant Scheme (FRGS
2014-1), Amount RM 77,000 by Malaysian Government (April/2014 - March/2016); Project Id:
(Ref: FRGS/1/2014/SS05/MMU/01/3) (Funded by Ministry of Higher Education, Malaysia)

Worked as a Principal Researchers under the project Title “Developing Edutourism Satisfaction
Index: Religiosity and spirituality Embedded Model in the Selection of a destination for
Edutoursim” Grant approved from Research Management Centre under research initiative grnat
scheme (RIGS); Amount RM 14,000 by Ministry of higher education Malaysia. ( 15" December
2015- 14™ June 2017)

Worked as a Principal Researchers under the project Title “Modeling the Antecedents of
Knowledge Sharing Effectiveness Among Non-Academic Administrative Staff in Institutions of
Higher Learning in Malaysia” Grant approved from Research Management Centre; Amount RM
20,000 by RESEARCH MANAGEMENT CENTRE, International Islamic University Malaysia.
( September 2014- August 2014)

Worked as a Principal Researchers under the project Title “Determinants of Awareness of
Climate Change Issues among The Malaysian Students” Grant approved from Research
Management Centre; Amount RM 4,405 by Multimedia University. ( 2013-July 2014); Project
ID: 1P20130829019

Worked as a Co-Researcher under the project Title “Store Brand Product Dimensions Value
Through Brand Personality”. Grant approved from Research Management Centre; Amount RM
5,200 by Multimedia University. (2013-July 2014) Project Id: 1P20130829002

Worked as a Co-Researcher under the project Title “Factors Influencing The Hybrid Car Purchase
Intention In Malaysia”. Grant approved from Research Management Centre; Amount RM 5,200
by Multimedia University. (2013-July 2014) Project Id: 1P20130829062

Worked as a Co-Researcher under the project Title “Alliance between Businesses and Non-Profit


https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsprojectmembermanager&action=memberslist&gamsProjectId=a8eb2fd171e9f9ebd0494dd6be423ded4c651d08
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsprojectmembermanager&action=memberslist&gamsProjectId=a8eb2fd171e9f9ebd0494dd6be423ded4c651d08
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=5d534fd5281cb247a2bcb5ecf948768954bc4d78
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=5d534fd5281cb247a2bcb5ecf948768954bc4d78
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=ffce2c98afcc62c7530c3c07c73016b9292d4d62
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=ffce2c98afcc62c7530c3c07c73016b9292d4d62
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=6d7dd12f41a4884b9892af50bc220dd995f791db

Causes in Cause-Related Marketing: The Millennials' Perceptions of Corporate and Brand
Image”. Grant approved from Research Management Centre; Amount RM4, 730 by Multimedia
University. (2013-July 2014) Project Id: 1P20130829016

Worked as a Co-Researcher under the project Title “Altruism and Residing Arrangements for
Senior Citizens in Malaysia: An Empirical Investigation”. Grant approved from Research
Management Centre; Amount RM 8,000 by Multimedia University. (2013-July 2014) Project Id:
IP20130829021

Worked as a Co- Researchers under the project Title “The Role of Organizational Commitment,
Leadership Style and Strategic Human Resources Practices Towards Sustainable Tourism
Industry: Comparative Study in U.A.E and Malaysia” Grant approved from Research
Management Centre under Joint Research GSM, MMU and CUD; Amount RM 20000 by
Multimedia University. (1% June2014- 30" May 2015).

Worked as a Co-Researcher under the project Title “The Perception of young Muslim Users
toward Face book as Social Network Service: A Study of Malaysian Users Perspective”. Grant
approved from Research Management Centre; Amount RM 20,000 by International Islamic
University Malaysia; Project Tenure: 1st November 2011— 31st October 2013.

Worked as a Principal Researchers under the project Title “Factors Influencing Service Quality
and Consumers’ Behavioral Intention towards Broadband Service Providers in Malaysia: Young
Consumer’s Perspective” Grant approved from Research Management Centre; Amount RM 5,900
by Multimedia University. (Year 2012)

Worked as a Co-Researcher under the project Title “Hypermarket Brand Value Through
Shopping Experience”. Grant approved from Research Management Centre; Amount RM 4,200
by Multimedia University. (Year 2012)

Worked as a Co-Researcher under the project Title “Hypermarket Brand Extension Innovations in
Retail Services”. Grant approved from Research Management Centre; Amount RM 6,000 by
Multimedia University. (Year 2011)

\ Graduate Research Assistant (GRA)

Worked as a principal research assistant under the project “An empirical study of religiosity and
ethnocentrism to purchase foreign goods across Malay Muslim consumers”. Grant approved from
Research Endowment Grant; Type MCRF (Management Center Research Fund) (RM 10,000),
International Islamic University Malaysia; Project Tenure: 16th June’10 — 15th June 2011.

Worked as a principal research assistant under the project “Factors Influencing Choice of
Telecommunication Service Providers and its Implication to Malaysian Customers”. Grant
approved from Research Endowment Grant; Type B (RM 20,000), International Islamic
University Malaysia; Project Tenure: 1st September’09 — 1st September 2011.

Worked as a principal research assistant under the project “Practice of advertising on Islamic
banking: A case study of MALAYSIA”. Grant approved from Research Management Centre
(RM 10,000), International Islamic University Malaysia; Project Tenure: December’07 — January
2009.


https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=6d7dd12f41a4884b9892af50bc220dd995f791db
https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=6d7dd12f41a4884b9892af50bc220dd995f791db
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https://icems.mmu.edu.my/gams/gams?currentPortlet=gamsstaffallowanceclaimmanager&action=liststaffallowance&gamsProjectId=61eb54610c6b4b548c9c2149a6a9687799ff7428

Worked as a principal research assistant under the project “The impact of Professional
Development among Academic Staff at PHLI: Case study of Teaching Methodology Course
(TMC) at ITUM” Grant approved from Research Management Centre (RM 10,000), International
Islamic University Malaysia; Project Tenure: December’08 — January 2009.

Worked as a research assistant under the project “Customers perception on security in e-banking
in Malaysia”. Grant approved from Research Management Centre, International Islamic
University Malaysia.

\ Facilitator of Training

Conducted Basic SPSS Taring on 24™ October 2014. Faculty of languages and Management,
International Islamic University Malaysia.

Conducted Multivariate Data Analysis on 27 April 2014. Graduate School of management,
Multimedia University, Cyberjaya

\ Appointment of External Examiner: (01)/ Session Chair (1)

Anna University, Chennai, Tamil Nadu and Bharathiar Univesity, Coimbatore, Tamil Nadu,
India.

Appointed as a Session Chair 2014 Asia Conference on Economics & Business Research (ACEB
2014); Conference Proceedings Nov 13 - 14, 2014 Singapore Hosted By, Asia Pacific
International Academy, Wholly Owned Subsidiary Of Aventis School Of Management, Isbn:
978-981-09-0089-2

\ Examiner Of Thesis/ Dissertation : (03)

Student Name: Mohammad Morad Hossain

DBA Dissertation Title: “Challenges and Opportunities of Developing Maritime Professionals in
Bangladesh: An Empirical Study”

Centre For Higher Studies And Research

Bangladesh University Of Professionals

Mirpur Cantt, Dhaka-1216

Programme: MPhil

Role: External Examiner

Date: 3@ November 2016

Student Name: Mohd Fauzi Shaffie

DBA Dissertation Title: Profiles of Entrepreneurs and Their Decision Making Styles: An
Exploration in the Malaysian ICT Sector.

Role: SME (Subject Matter Expert)/ Internal Examiner

Date: 15 May 2013 (Wednesday)

Student Name: Dahlia Binti Ibrahim

PhD Thesis Title : Antecendents and Benefits Outcomes of Internet Portal Utilization in
Knowledge Sharing, Information Management and Self Service Support in Malaysia Research
University: Employee Satisfaction as Mediator

Role: External Examiner



' Awards: (3)

Awards title: Faculty Best Index Journal

Level (International/National): National

Awarding Body: International Islamic University Malaysia Research, Invention and innovation
2011 (IRIE 2015)

Awards title: Gold Medal

Level (International/National): National

Awarding Body: International Islamic University Malaysia Research, Invention and innovation
2011 (IRIE 2011)

Date of awards: 10th February 2011

Awards title: Silver Medal

Level (International/National): National

Awarding Body: International Islamic University Malaysia Research, Invention and innovation
2011 (IRIE 2011)

Date of awards: 10th February 2011

Book/ Book Chapter (4)

Book Name: Contemporary Marketing Concepts and Conceptual Thoughts- A knowledge-
Building Approach

Authors: Muhammad Sabbir Rahman; Osman Bin Mohamad; Ashraful Azam Khan; Yunita
Agustian Minjalnis

Publisher: T1J Research Publications PTE. LTD., 51, Goldhill Plaza, Singapore

Copyright© 2013 by Muhammad Sabbir Rahman. All rights reserved.

ISBN: 978-981-09-7902-7

Book Name: Rethinking Of Marketing Theory Series: A Conceptual Foundation

Authors: Muhammad Sabbir Rahman; Osman Bin Mohamad; Fadi Abdel Muniem Abdel Fattah
Publisher: T1J Research Publications PTE. LTD., 51, Goldhill Plaza, Singapore

Copyright© 2013 by Muhammad Sabbir Rahman. All rights reserved.

ISBN: 978-981-07-9371-5

Book Name: Customers’ Perception Towards Cellular Mobile Telephone Operators

Authors: Muhammad Sabbir Rahman; Ahasanul Haque; Sayyed Ismail Ahmed

Publisher: ORIC Publications; USA,; First Edition

Copyright© 2013 by Muhammad Sabbir Rahman. All rights reserved. Published by ORIC
Publications, Arkansas, United States of America, June 2013

ISBN: 978-0-9895590-0-3

Book Name: Readings in Marketing

Section D: Price, Distribution, and Promotional Issues; Topic: A Study On Advertising Practices
Of Islamic Banking In Malaysia: An Empirical Assessment Under Islamic Observation; PP-277
Author: Ahasanul Haque, Mohd Ismail Sayyed Ahmad, & Muhammad Sabbir Rahman
Publisher: International Islamic University Malaysia



\ Journal Publication: (Total-116)

\ Journal Publication: Index Journal ( ABDC/Scopus/ ISI/ SSCI/ SCI/ ERA)

Muhammad Sabbir Rahman, Hasliza Hassan, Ahad Osman-Gani, Fadi Abdel Muniem
Abdel Fattah, MD. Aftab Anwar (Accepted 2017), “Edu-Tourist’s Perceived Service Quality And
Perception — The Mediating Role Of Satisfaction from Foreign Students’ Perspectives”, Tourism
Review (ABDC- B; Scopus), (Emerald)

Muhammad Sabbir Rahman, Nuraihan Mat Daud, Hasliza Hassan (2017), “Generation “X” and
“Y” knowledge Sharing Behaviour: The Influence of Motivation and Intention on Non-Academic
Staffs of Higher Learning Institutions”, Journal of Applied Research in Higher Education,
Thomson Reuters' Emerging Sources Citation Index, Scopus ( Emerald)

Julius Tanantaputra, Chong Chin Wei, Muhammad Sabbir Rahman (Accepted 2016), “Influence
of Individual Factors on Concern for Information Privacy (CFIP), a Perspective from Malaysian
Higher Educational Students”, Library Review, ISSN: 0024-2535, Vol:66, iss:4/5 (ABDC: B
ranking, Scopus)

Muhammad Sabbir Rahman, Mehdi Hussain, Md. Aftab Anwar, Bashir Hussain (Accepted 2016),
“Structuring Tourists’ Intention on Local Food Purchase: Testing Mediating Effect of
Satisfaction”, North South Business Review (NSBR), ISSN 1991-4938. (ABDC- C)

Hasliza Hassan, Abu Bakar Sade and Muhammad Sabbir Rahman (2016), Obesity and the
Role of Malaysian Slimming Centre Health Technologies, Information, Vol. 19, No. 7, pp2637-
2642. Scopus (Q2) [ISSN: 1343-4500] [International Information Institute]

Muhammad Sabbir Rahman, AAhad Osman-Gani, Hasliza Hassan, Md. Aftab Anwar, Fadi
Abdel Muniem AbdelFattah (Accepted 2016), “Consumption Values, Destination Cues And
Nostalgia on the Attitude in Selection of Destination for Education Tourism: The Mediating Role
of Destination Image”, International Journal of Tourism Cities (Australian Business Deans
Council —ABDC- C)

Md. Aftab Anwar, AAhad Osman-Gani, Rodrigue Fontaine, Muhammad Sabbir Rahman
(Accepted 2016), “Assessing Organizational Citizenship Behaviour Through Constructing
Emotional Intelligence” Asia-Pacific Journal of Business Administration, Vol:9, Iss:2 (Australian
Business Deans Council ~-ABDC, Scopus)

Sheela Sundarasen, Muhammad Sabbir Rahman (Accepted 2016), “Attitude Towards Money
as A Mediation to Money Management: A Study on Malaysian Young Adults”, Journal of
Economics and Economic Education Research (JEEER) (Scopus)

Muhammad Sabbir Rahman; Nuraihan Mat Daud; Hasliza Hassan; Aahad M Osmangani
(Accepted 2016), “Effects of Workplace Spirituality and Trust Mediated by Perceived Risk
towards Knowledge Sharing Behaviour”, VINE Journal of Information and Knowledge
Management Systems (Emerging Sources Citation Index, Scopus, Australian Business Deans
Council —ABDC-B, Excellence in Research for Australia-ERA).


http://www.emeraldinsight.com/doi/full/10.1108/TR-11-2014-0057
http://www.emeraldinsight.com/doi/full/10.1108/TR-11-2014-0057

Hasliza Hassan, Junainah MahdeeKey, Muhammad Sabbir Rahman, Abu Bakar Sade
(Accepted, 2016), “Key Success factors and challenges in harnessing the power of women
entrepreneurs”, World Review of Entrepreneurship, Management and Sust. Development
(Indexed by Scopus, Publisher Inderscience)

Muhammad Sabbir Rahman, Aahad M Osmangani, Murali Raman (Accepted 2016),
“Destination Selection for Education tourism: Service Quality, Destination Image and Perceived
Spirituality Embedded Model” Journal of Islamic Marketing (Indexed by Scopus, ABDC,
Publisher Emerald)

Hasliza Hassan, Muhammad Sabbir Rahman, Abu Bakar Sade (2016),“Contemporary
Healthcare Experience in Malaysian Hospitals”, Journal of Applied Business and Economics”,
Vol. 17(4), pp. 89-94 (Index by ERA).

Muhammad Sabbir Rahman , Aahad M Osmangani , Nuraihan Mat Daud , Fadi Abdel Muniem
AbdelFattah , (2016) “Knowledge sharing behaviors among non academic staff of higher learning
institutions: Attitude, subjective norms and behavioral intention embedded model”, Library
Review, Vol. 65 Iss: 1/2, pp.65 — 83 (Scopus, ERA, ABDC- Journal Quality List: B ranking)

Fadi Abdelmuniem Abdelfattah, Muhammad Sabbir Rahman, Mohamad Osman (2016),
“Assessing the Antecedents of Customer Loyalty on Healthcare Insurance Products: Service
Quality; Perceived Value Embedded Model”, Journal of Industrial Engineering and Management,
8(5): 1639-1660 — Online ISSN: 2013-0953 — Print ISSN: 2013-8423; Index by SCOPUS.
http://dx.doi.org/10.3926/jiem.1494

Muhammad Sabbir Rahman, Md. Aftab Anwar, Sharmina Afrin (2016), “Assessing the Scale
of Trust from Knowledge Sharing Perspective: CFA Approach”, The Business Review, Vol.4,
No0.1&2, pp 9-21 (ISSN 1996-3637).

Sheela Devi D. Sundarasen, Muhammad Sabbir Rahman, Noor Shahaliza Othman, Jennifer
Danaraj (2016), “Impact of Financial Literacy, Financial Socialization Agents, and Parental
Norms on Money Management”, Journal of Business Studies Quarterly 2016, Volume 8, Number
1, pp.140-156.

Rahman, M.S., Osman-Gani, A.M., Momen, M.A. and Islam, N. (2015), “Testing knowledge
sharing effectiveness: trust, motivation, leadership style, workplace spirituality and social network
embedded model”, Management & Marketing. Challenges for the Knowledge Society, Vol. 10,
No. 4, pp. 284-303, DOI: 10.1515/mmcks-2015-0019.(Scopus)

Hasliza Hassan, Muhammad Sabbir Rahman, and Abu Bakar Sade (2015), “Service Utopia:
Impact of Hypermarket Service Extensions on Corporate Brand Value Based on
Consumer Experience and Brand Personality”, Advance Science Letter, 21 (6), 1314-1316
(Indexed by Scopus)

Muhammad Sabbir Rahman, Aahad M. Osmangani, Nuraihan Mat Daud, Hasliza Hassan
(2015), “Trust and Work Place Spirituality on Knowledge Sharing Behaviour: Perspective from
Non-academic Staff of Higher Learning Institutions, The Learning Organization, Vol. 22 (6).
(ABDC, Index by Scopus)
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http://dx.doi.org/10.3926/jiem.1494

Muhammad Sabbir Rahman, Aahad M Osmangani (accepted 2015), “Patient satisfaction
constructs”, International Journal of Health Care Quality Assurance, Vol.28 (8) (Emerald, Index
by Scopus, Association of Business Schools (ABS) Academic Journal Guide 2015: Tier 1)

Hasliza Hassan, Junainah Mahdee, Abu Bakar Sade, Muhammad Sabbir Rahman (2015),
“Hypermarket Retailing Expansion As A Hub Of Socio-Economic Development In Malaysia”,
The Journal of Business in Developing Nation, VVol.14. pp.34-49 (ERA)

Muhammad Sabbir Rahman, Nazrul Islam (2015), “Value congruence and consumer’s
satisfaction towards online banking — the mediation role of affective commitment”, Management
& Marketing. Challenges for the Knowledge Society, Vol. 9, No. 3, pp. 347-358 (Index by
Scopus)

Muhammad Sabbir Rahman, Madi Bin Abdullah (2015), “How Does Experience Impact the
Domestic Tourists; Satisfaction? Testing The mediating Role of Service Quality”, Indian Journal
of Marketing, Volume 44, Issue 12, PP 19-32( Index By Scopus)

Muhammad Sabbir Rahman, Bashir Hussain (2014), “A comparative Study of Knowledge
Sharing Pattern among the undergraduate and postgraduate students of private universities in
Bangladesh”, Library Review, ISSN: 0024-2535 (ABDC -B ; Scopus).

Muhammad Sabbir Rahman, Bashir Hussain (2014),"The Impact Of Trust, Motivation And
Rewards On Knowledge Sharing Attitudes Among The Secondary And Higher Secondary Level
Students’: Evidence From Bangladesh", Library Review, Vol. 63 Iss 8/9 pp. Emerald (Scopus,
ABDC-B)

Muhammad Sabbir Rahman, Bashir Hussain (2014), “Exploring Residents Satisfaction On
Facilities Provide By The Private Apartment Companies”, Asia Pacific Management Review
(APMR), Vol. 20, No3 (Elsevier, Scopus)

Hasliza Hassan, Muhammad Sabbir Rahman, Abu Bakar Sade (2014), “Hypermarket
Corporate Brand Extension Personality”, Journal of Applied Business and Economics (ISSN#
1499-691X); 16(5), pp.109-120. (ERA).

Sheela Devi, Muhammad Sabbir Rahman, Nakiran Rajangam, Rathakrishnan Sellappan
(Accepted 2014). Governance, Ownership and Performance of government-linked and non-
government-linked companies: A comparative study of public listed companies in Malaysia,
India and Singapore. International Business Management, ISSN : 1993-5250 (Print) (Scopus)

Sheela Devi D. Sundarasen,Muhammad Sabbir Rahman,NakiranRajangam, Rathakrishnan
Sellappan (Accepted 2014), ““Cradle to Grave’ Financial Literacy Programs and Money
Management, International Journal of Economics and Finance, Vol. 6, No. 6, June 2014 issue
(ERA)

Muhammad Sabbir Rahman, Nusrate Aziz (2014), “Service quality and behavioral intentions

in broadband services selection”, Marketing Intelligence and Planning, Emerald Publishing, 32
(4). (Scopus)
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Charraz Othman , Muhammad Sabbir Rahman (2014). “Investigation of the Relationship of
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